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Alcohol Gets Onto the Cancer Agenda
World Cancer Research Fund 2007

Why did the recognition of 
breast and colorectal 
cancer associations make 
such a difference ? 



The strength and pattern of the relationship between 
alcohol and cancers vary.

The mechanisms are likely to include
- The carcinogenic role of acetaldehyde, a breakdown

product of alcohol
- Alcohol’s impact on oestrogen

Alcohol’s impact on cancer and other long term health 
impacts, are related to the alcohol molecule, not to other 
constituents of the drink or the delivery system.

Overall alcohol consumption trends are centrally important 
to cancer incidence.
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Per capita (litres per head per year) consumption of pure alcohol in the UK population, 
1900–2010

Sources: BBPA Statistical Handbook; Cancer Research UK



Share of total UK consumption by age 
group: 1986-2012
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65% of consumption by 
under-45s

45% of consumption by 
under-45s

Source: General Household/Lifestyle Survey, 1986-2010; Health Survey for England 2011-2012
Slide from John Holmes, 
Univ Sheffield
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		Column1		16-17		18-24		25-34		35-44		45-54		55-64		65-74		75+

		1986		0.0%		20.0%		22.9%		22.1%		14.4%		10.9%		6.9%		2.8%

		1988		2.0%		16.7%		22.2%		22.7%		15.6%		10.6%		7.2%		2.8%

		1990		2.3%		15.7%		23.3%		21.7%		15.8%		10.4%		8.2%		2.7%

		1992		1.6%		15.1%		21.5%		20.4%		18.4%		11.5%		8.1%		3.3%

		1994		1.7%		13.0%		21.5%		21.2%		18.7%		11.3%		9.2%		3.5%

		1996		2.6%		14.9%		22.5%		19.5%		18.3%		10.1%		8.2%		3.9%

		1998		2.4%		16.5%		20.5%		19.1%		19.0%		11.5%		7.5%		3.5%

		2000		2.7%		17.4%		20.1%		20.4%		16.3%		12.2%		7.4%		3.5%

		2001		3.3%		15.8%		21.3%		20.1%		16.6%		11.9%		7.2%		3.8%

		2002		3.3%		14.8%		19.9%		20.0%		17.8%		12.8%		7.4%		4.0%

		2005		2.8%		12.8%		17.6%		19.1%		19.0%		15.9%		8.2%		4.5%

		2006		2.7%		11.1%		16.9%		20.9%		18.5%		16.8%		8.7%		4.5%

		2008		2.0%		10.7%		14.3%		21.5%		19.4%		16.8%		10.0%		5.3%

		2009		1.6%		10.5%		14.0%		21.2%		20.7%		17.0%		9.8%		5.1%

		2010		1.3%		10.2%		15.0%		20.7%		19.6%		17.7%		10.0%		5.3%

		2011		1.0%		8.4%		15.9%		21.2%		22.2%		17.0%		9.6%		4.7%

		2012		0.7%		9.0%		15.4%		20.3%		21.7%		19.1%		10.2%		3.6%







Who Drinks What? – The Pareto Principle 

68% of all alcohol is consumed by 20% of  population
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Source: Nielsen

Price distribution (L per adult) of alcohol sold as vodka off-trade in Scotland and 
England & Wales, 2011
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Drinking Trends in Scotland

Consumption declined in recent years, mainly among young people.

Pub drinking has fallen.

Home drinking now predominates, esp among heavier drinkers

More young people abstaining.

High levels of spirit sales, predominately vodka, in off trade is a 
notable feature of Scottish drinking . 

Consumption among over 45s and women is not falling significantly.







WHO GLOBAL  ALCOHOL STRATEGY 
2010

ACTIONS IN SCOTLAND

Leadership and Monitoring National Action Plan with political 
commitment

Early Identification and brief advice National programme established in 
2009

Effective specialist treatment Additional investment and national 
guidance

Community action with media 
advocacy

Range of local “Focus on Alcohol” 
projects

Drink driving action Limit lowered to 50mg % in Dec 
2014.  

Availability Age checks with test purchasing.
Public Health Principle in licensing.

Regulation of marketing Ban on multi-buy discounts and 
regulation of shop displays.

Price controls (cheapest alcohol) Minimum unit price law passed.
Under legal challenge from industry.

Server training and monitoring Now compulsory.



The 2009 Strategy



May 2012
MUP law passed

May 2013
1st Court of Session ruling.
Appealed by SWA

April 2014
Referral to European Court 
Justice for advice

Dec 2015
ECJ Ruling. Back to Scottish 
Court

Oct 2016
Court of Session ruling.
SWA appeal to UK Sup Ct

21st Dec 2016
SWA granted appeal



Sheffield Univ. Scotland 2016, Angus et al

MODELLING THE IMPACT OF Min Unit Price and TAX INCREASES



Minimum Unit Price’s impact is because of a selective 
effect on the heaviest drinkers who experience the 
highest levels of harm.

MUP influences those in the  heaviest drinking group, 
who drink the cheapest alcohol, and those on the way to 
joining them.

The higher the MUP,  the greater effect on “mid range 
drinkers.”



Source: ISD Scotland SMR 99
MESAS Report2014. 

How Do Things Look in 2015?
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Sheet1

				Scotland		Male		Female

		1982		14.2		18.5		9.8

		1983		13.8		18.3		9.2

		1984		13.7		17.2		10.2

		1985		14.6		19.5		9.6

		1986		13.8		18.3		9.3

		1987		13.9		19		8.9

		1988		14.9		20.1		9.7

		1989		15		20		10

		1990		15.7		21		10.4

		1991		14.7		19		10.5

		1992		13.8		18.6		9

		1993		15		20.6		9.4

		1994		17.1		23.3		11

		1995		19.2		25.7		12.7

		1996		22.6		31.2		14

		1997		24.2		34.2		14.2

		1998		25.5		35.6		15.5

		1999		27.7		39		16.5

		2000		28.7		41.3		16.1

		2001		30.8		44		17.6

		2002		32.3		45.9		18.6

		2003		33.2		47.7		18.7

		2004		31.4		45.5		17.3

		2005		31.9		44.6		19.2

		2006		31.9		44.2		19.6

		2007		28.6		40.2		16.9

		2008		28.5		40.3		16.7

		2009		25.7		34.6		16.7

		2010		26.1		37.1		15.2

		2011		24.6		33.1		16

		2012		21.2		29.9		12.5

		2013		21.4		29.8		13







Mar 09 Aug 14 Oct 16

Asda Vodka £6.41 £11.50  +79% £10.25
Tesco Value Gin £7.39 £11.50  +55% £11.00
Tesco  Value Vodka £7.78 £10.00   +28% £10.50

(MUP of 50p = £13.00)

PRICE CHANGES IN THE CHEAPEST  PRODUCTS



Who been benfiting from fall in mortality ?







Materials researched by 
AlcoholJustice.org
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