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Confectionery in 
prominent positions

Before



Chocolate Confectionary

LARGE range 
LARGE sizes

CLEAR shelf-edge prices

MONEY SAVING promotions



CLEAR
price promotion signage



HealthCare Retail Standard

http://www.gov.scot/Resource/0050/00504058.pdf



The move to healthier food retail

• Previous initiatives, eg. Healthy Living Award (national award 
for food service sector in Scotland), Scottish Grocers 
Federation Healthy Living Programme

• National food and drink policy recognises importance of 
public sector exemplars

• ‘Health Promoting Health Service’ vision of NHS as health 
improvement opportunity for patients, visitors and staff

• CMO letter 2015 set out performance measures relating to 
food retail in hospitals – Healthcare Retail Standard



Healthcare Retail Standard

• Rolled out 2016-2017
• Aimed to rebalance product range  
• 50/50 requirement for food range, 70/30 for soft drinks
• No promotions for unhealthy items
• All hospital retail outlets in Scotland
• Implementation and assessment supported by Scottish 

Grocers Federation
• Evaluation underway



Healthy eating 
advertising materials

After



After
More fruit displays
Healthy eating advertising stand



Water promotions



Wider context beyond the NHS



Conclusions

• The times they are a changing…….
• NHS exemplar in the HPHS
• Help staff manage diet and body weight
• Beyond the NHS……….
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